Hispanic PR Monitor

T il FAN PR MOoXITOR FaGE &
PR PROfile: Gabriel Reyes, Reyes Entertainment

By: Biswos Crez

This month®s PR PROf & Gabriel Reyes, rllmdlnl of Reyes E
i public relations, marketing and cvent Ciabriel Reyes dly
renowned figure in the aress of emertainment publicity, and special
events. A leading Hispanic market expert, Reyes specialired n bilinganl
campaigns across the Spanish sod English-languuge markets.

Are you origimally from the U.5.2
# war born in Mexico and went to xchool untif the 64 grace in Maxico. My family
vt Tiewees when | wae 12 yecirs ol

What is your educations) background? Did you sttend 3 University or
College, and if wot, how did you end up in the business of pablic relations?
1 took a Bachelors of Fine Arty from The University of Tesia ai Auatin with
comcentration in acting directing | moved 1o New York Clty gfier graduation and
Bespn a carver ax an actor, The ook of appornariries of Hispanie acvors prospéed
e o seed a carcer in commmnicanions.

How s your family life? Does your job interfere with it?
1 harve o foving amd peacefiul fumily [(fe and my fob interferes with i consranly.
'm fucky fa have a very undersiansding and caring pariner who forgives most of
my transgressions.

Gabriel Reyes

How well do you speak/write Spanixh? ks it your first language? If not, sre you making an stempt 1o improve your
Spanish language skills? Are you floent in another language?

1 write'read Spanish very well I was iy fiext languags b stnce most of owr lives in the US are in English, sometimes
Spemivh syffers. §'m atill more comfortable speaking English tsan Spanish. | alro speak a fittle French

Whatare yoar duy.to-day duties? What bs the most exciting part of your job?
My dy-po-day dhuties rn“u."lvrr)tw my sl 40 e Jiemts s well as .

editars. My diay = vy iy Butioess ]'hrnnranmvpu"uflnméll.’rnf-
able to achieve kigh-profile, vohee for my. rhﬂi!uli'lhﬂr procheity

What do you think has molded you into such a suceeasiul Hispanie lgare? Is it o personality factor? Is there
something or someone that drives or pushes you to be successful? How did you get 1o be where you are today?

Ve firxt thing that has molded me by my curtasity and chirst for all by of knowledge. | aleo have an outgoing personality
and my belief I the betterment of Wispanic commmmumitics and my passion fo break dovn culrural and language barriers
alrives me do keap irving to achieve betler things with a higher purpose.

1o you have » menior or someone you look o for guidance? Iy there an unforgettable lesson yomeone has tught
you?

§ suppone there have boen peapile in iy life thal I've looked up 1o from tine 1o time. Nely Goldn, wy fizst bass In LA leaches
e se(f-relionce and self-empovworment George Lopes comtanely triaches me that we can tuen o “sad upbeinging * into
olden opportunitics bevase some of the tranemaz in owr chilibhod have acnsatly made ws sironger and more able o
appreciat the Nexrimes of fjfe

Why did you decide o launch your own company? I3 here something that makes your firm unbque? What b the
firm’s vision? What is your client serviee mantrs or key initlative?
1 dhecichedd to launch my o company after | began to achinve some suceess with ane clivnt and others beguan i call wmd axk
e fo represent themy My firm i wrigie [n that fl our media outreach and communications i bilingual and we aim o
cover bath Englivh and Spanish-language markets for our clionis. Our cllent yervice manira: Break down culiural and
Tanguage barriers to achivve highest valve for owr clients
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Gab

el Reyes, Reyes Entertainment

Wi mre some of the firm's chients and current campaigns you're lunching or working on?®
Rayes Entertaimment recently became the agency of record for I TV, the first Euglish-language cable metwork targesing
ying Hispanics. We are currensly working on corporale ax well as consumer campaigns ay thelr programs begin to

fonencly thix Suummer and Fail

Dieserilie the most eflfective marketing campaign you"ve ever participated in.
There are several effective marketing campaigns thar §ve worked on bifare. We achivved greot sinc

mariketing Fax

Home Exteratnment s laench of Master and Commander on DV We delivered an impressive lisf of media bty and

racdin and TV promattans i both English and Spasish.

What are some unique issues you face marketing (o Hispanics and ethnle groups generally?
The Hispanic demographic iv not monoljthic and thens are mam suances as we move throughout the comumaity

geographically amd culturaliy

Magerine whe recemtly served s executive

jproducer for the film Spargtish

What s your favorite Hispanic web site for news
and why?

My favariie Hispanic web site for news i Yahoo en
Expafiod because of its wigke range of topica,

Tell us something interesting about you

Who do you believe are today's nnovative Latino lesdersinfluencers (in general)?
Fody's Lating influencers are people like Jeff Vialez, CEO of 81 TV, who believes that we shoufd Speak English but Live
Latin There's Nely Galan wha's enirepaemcurial spirit is inspirational s weil as €heisty Haubegger, founder of Lating

persanally that would surprise other peaple that don’t know you well,

1 stucied berliet and modern dence for 15 peara

LatinClips Launches PR Industry’s First True Ad

Equivalency Measurement Tool ‘TrueVal’

Caestionurd from page )
“We're excited 1o trake “TrueVal” available as the first of
several measurement fools we're creafing to support PR and
* said LatinClips'

| puticutar for

CEOD Christine Clavijo-Kish. “We keenly undersiand the
need to deliver proven results in any marketing program, in
inlized ciforts sich as Iluplmr_ market
Omly real
results can lead (o increased
Future budgets. We antici-
pate ot products will help

Cips meet those needs,”

Papel Media coordinates

The strategic partnership enables both companies to offer
broader expertise in the Hispanic marketing sector.

“In today s ROI-driven marketing world “TrueVal* will
defindtely shed more light on the overall value of cam-
paigns,” said John Trainor, CEO of Papel Media Network.
“Giving clicnts u bester understanding of how 1o maximize
their resources allocation,” Trainor added. “We are thrilled
with this truly synergistic allinnce a5 delivering measurable
results is the core of our business.”

For additional details sbout "TrueVal” and other nows and
opinion morkoring services contact LatinClips at (305}
971-8687 or vsi latinclips.com. For more details regarding

national adventising buys
and offers a wnique ad spending database ~ “Papel Wedia

Troacking System®™ specific to the 1.8, Hispanic print marker.

services from Paped Media, call 312261
5578 or le their site a1 papelmedin.com

http://www.reyesentertainment.com/reyes/hispanic_PRmonitor.htm
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